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The importance of Placemaking is growing, 

climbing up the agenda of all those planning 

large-scale, residential-led development. It is 

becoming increasingly relevant as we look at 

new ways of establishing a community, not just 

as a result of a difficult financial and economic 

climate, but as we generally strive to adopt a 

greater sense of responsibility; to quality, to 

the environment, to the now highly discerning 

end-user. 

Working alongside the client’s design team, 

the CBRE Placemaking team can help to 

generate additional real estate value

by considering the site and location in terms of 

the way they will be perceived and enjoyed by 

residents, commercial occupiers and visitors. 

Our Placemaking service advises the developer 

from land acquisition right through to the final 

unit sale.

A RESEARCH-LED APPROACH

CBRE has carried out a number of case studies 

on successful large-scale urban-extension 

schemes in the UK and we would like to 

share with you some of the highlights of our 

findings; the top ten essential placemaking

elements, which is available on our website. This 

work is by no means definitive or prescriptive, 

we would welcome any feedback and we look 

forward to entering into a wide and inclusive 

discourse. As part of this process, we hope 

to add to this Placemaking Toolbox with more 

shared experiences, helping us all to build 

an exchange forum and library of knowledge 

of what truly constitutes good Placemaking. 

TO MAXIMISE VALUE 
IN LARGE SCHEMES, 
PARTICULARLY 
IN CHALLENGING 
LOCATIONS, THE 
FUNDAMENTAL AIM FOR 
DEVELOPERS MUST BE 
TO MAKE A PLACE IN 
WHICH PEOPLE WANT 
TO LIVE.

Trevor Nicholson
Head of Placemaking 
CB Richard Ellis



KEY SERVICES
 

• Sanity checking existing Masterplans for Placemaking elements, target market 

identification and viability.

• Scope of Works identification for new residential land projects, demonstrating 

maximisation of site value.

• Real Estate Market report and Placemaking strategy for schemes over 300 units.

•  Development land options assessment and value appraisal with 

recommendations on how to ‘make a place’.

• Sale of serviced plots to housebuilders.

•  Project Marketing appraisal and target market strategy for the completed units.

• Onsite unit sales.

“PLACE IS 
SPACE 
WITH 
MEANING”

Celebrated architect Aldo Van Eyck said “place is space with meaning”. 
How to create such meaning requires an understanding of every part of 
the place and how each part works in a homogeneous and complementary 
manner. If physical design features can be brought together in the right 
order to evoke positive psychological value, this can ultimately translate into 
financial value.
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PLACEMAKING
TRACK RECORD 

DARTFORD TOWN CENTRE

We are appointed by SEEDA to appraise the development potential 

of a 3 acre site in Dartford Town Centre, including the acquisition of 

a pub/hotel, the replacement of the Network Rail-owned station and 

the demolition of the 68,000 sq ft office building of Dartford Borough 

Council. Having briefed and worked closely with the Masterplanning 

architects, a scheme has been designed to optimise values by making 

a place. It comprises 250 residential units, a new station, Metro 

Supermarket, hotel, Polyclinic and a small square of specialist shops 

and restaurants.

CHATTENDEN BARRACKS AND LODGE HILL, 
ROCHESTER, KENT

We advised Land Securities in winning the bid to become the MOD’s 

Land Sales Delivery Partner for two sites totalling over 700 acres, with 

the potential to accommodate over 4,500 residential units and 800,000 

sq ft of employment space. CBRE continues to advise Land Securities 

on Placemaking, town planning, development land sales and 

project marketing. CBRE was appointed due to its local knowledge 

of Kent and extensive resources including land agency and value 

enhancement strategy.

2012 OLYMPIC SITE 

We are instructed by the London Development Agency to advise on 

the site acquisition and strategy behind the regeneration of a 1,500 

acre site to attract the 2012 Games to London.

 EBBSFLEET, KENT 

We were instructed by Land Securities to provide Placemaking and 

market advice on the commercial, retail and residential sectors. This 

includes ongoing advisory services into the Masterplanning process 

and mix of uses. Ebbsfleet Valley Development in Kent Thameside is 

spread over 1,000 acres and is being developed into a high quality 

mixed use community. It is centred on the new Channel Tunnel Rail 

Link (CTRL) station which opened in 2009, providing direct access 

to London in 17 minutes and Paris in 2 hours. Over 6 million sq 

ft of office, retail, leisure and community space is planned. The 

development also includes approximately 9,600 residential units.
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A CLEAR VISION FROM 
THE OUTSET IS CRITICAL. 
THE GOAL NEEDS TO BE 
ARTICULATED AND 
UNDERSTOOD BY ALL 
PARTIES. ONLY THEN IS 
THERE A CHANCE OF IT 
BEING REALISED.

Large-scale developments usually involve 

a number of stakeholders and evolve over 

a protracted period of time. Without clear 

guidelines, development can become disparate 

and the original ideas, as well as the site’s 

potential, can get lost. 

Poundbury in Dorset provides a good example 

of a scheme that had a very strong vision 

from the outset. The Prince of Wales drove the 

project from its conception, setting out very 

plainly the key principles as far back as 1989, 

in his book ‘A Vision of Britain’. Such principles 

included ‘timelessness, humility, sense of place 

and priority for the use of local materials, all of 

which result in communities that people enjoy 

living in and which reflect local adaptation’. 

It is no coincidence that a sense of place was 

talked about in its earliest stages and now 

the settlement is busy and bustling. Following 

such strong guidance, the settlement has 

now realised its aims. Furthermore, to ensure 

the original vision endures, the design codes 

have been incorporated into the local planning 

framework in the form of the Poundbury 

Development Brief. 

The vision should exist within the context of 

the site’s wider environment. Some schemes 

have needlessly suffered as a result of poor 

integration with their locality. For example, 

Western Harbour and Leith Docks, Edinburgh 

did not incorporate sufficient transport provision 

to the site and this subsequently weakened 

demand for the residential and office space. 

Rather than forming an isolated settlement, 

good integration can allow the site to leverage 

off its location and this can sometimes lead to 

significantly higher values. For example, Kings 

Hill ensured that links in and out of the site were 

adequate so that the more affluent London 

commuters were attracted to the settlement, 

thus creating a market for the executive homes. 

Finally, it is still important to retain some 

flexibility in the overall scheme. As an illustration; 

while Hammerby in Stockholm remained close 

to its intended vision, it allowed for change 

where necessary. In particular, when the buyer 

profile shifted, resulting in a lack of education 

facilities, the masterplan was adapted to provide 

two more schools.

1.
THE VISION



 
A COMPLETE TEAM
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THE PROJECT TEAM NEEDS TO 
COMBINE SKILLS, EXPERIENCE, 
FINANCIAL CAPABILITY, LONG-
TERM COMMITMENT, STRONG 
LEADERSHIP, EFFECTIVE 
COORDINATION AND THE 
BACKING OF LOCAL GOVERNMENT. 
ANY BREAK IN THE CHAIN COULD 
LEAD TO THE DISENTANGLEMENT 
OF THE ENTIRE PROJECT.

Newhall, outside Harlow, Essex, provides an 

example of a strong development team. The 

masterplanning process began in 1992/93 

with Roger Evans, on behalf of the landowners. 

Newhall Projects Ltd kept a strong grasp on the 

development process. Its drive and commitment 

meant that the original principles were never 

lost, while a wide range of experts were brought 

in alongside. Such a strong overseeing eye 

reduced the risk of silos emerging and the 

end product losing its balance. 

Given that the best teams will consist of a 

wide variety of specialists, each with in effect 

their own ‘language’, it is critical that they 

come together under a ‘common language’. 

This allows the team to work in a more inter-

disciplinary fashion, as opposed to multi-

disciplinary, which is more likely to deliver a 

coherent end product. In practical terms, 

this can take the form of Design Codes. 

At Newhall, a clear and well-coordinated 

Design Code is key to keeping the

long-running development on the right track. 

For example, while a different architect is 

employed on each parcel of land, they are 

given very distinct parameters. This allows 

for unique designs, but set within an overall 

coherent masterplan; architectural expression 

is encouraged but, for example, within a 

certain colour palette. Coordination is achieved 

through the use of flexible but distinctive design 

codes, or ‘working drawings’ of the masterplan, 

and an ongoing dialogue between all relevant 

parties. Newhall’s project team is varied and 

innovative as a result and each phase of 

development has gone on to receive national 

design awards.

The local authority is undoubtedly one of the 

most important members of the team. Without 

its support, any scheme spanning significant 

size and timeframe would be unlikely to achieve 

planning approval and would more likely result 

in a prolonged period of compromise, at best. 

In particular, land ownership is usually fractional 

and complicated in large schemes, but local 

authorities can help secure sections, for 

example through Compulsory Purchase Orders. 

The new coalition government is in the process 

of driving change in how local planning works. 

It will be interesting to see how the implications 

of this unfold, particularly with regard to large-

scale masterplanning. 

2. 
A COMPLETE TEAM
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IT IS FUNDAMENTAL TO THE 
VIABILITY OF THE SCHEME TO 
MATCH DENSITY AND MIX TO 
EXISTING AND POTENTIAL DEMAND.

At the very initial stages of devising a scheme, 

it is critical to gather an understanding of 

the existing local market and demand going 

forward. It is also necessary to cast the net 

a little wider and understand neighbouring 

markets and therefore potential demand. 

Although this is obligatory in any housing 

scheme, it is paramount in large placemaking 

schemes that will require substantial absorption 

rates. Creating a destination by placemaking 

increases the reach beyond the typical new 

homes market, in which 80% of buyers come 

from within a 10 mile radius. This applies to 

matching the right mix of units, styles, sizes and 

layouts, as well as perhaps the most imperative 

consideration for homebuyers; affordability. 

Cambourne was very successful in providing 

what the local market needed; a variety of 

affordable family homes. Development at Kings 

Hill is likely to attract a more affluent potential 

purchaser, given its convenient commute into 

London. As a result, an array of well-designed, 

high-end family homes have been built and 

subsequently sold well. Elsewhere, Dorset is 

a popular area for retirees and so providing 

‘retiree-friendly’ accommodation at Poundbury 

has ensured very good sales rates and, perhaps 

unsurprisingly, 40% of all residents are retired.

In terms of density, there is an inherent drive 

towards making the most efficient use of land, 

energy and infrastructure. It also allows other 

areas of land to remain free, such as parkland 

and other green spaces. Where the higher 

density areas fall usually depends on existing 

and potential transport hubs, as well as other 

infrastructure confines.

The masterplan for Newhall sought to create 

a medium-density development, but with 

substantial areas reserved for public amenity. 

During the early phases, the density was around 

35, 44 and 78 dwellings per hectare, compared 

with 31 for a development nearby. This allowed 

40% of the site to be retained for the creation of 

natural habitats and for leisure use. In addition, 

Newhall demonstrated that good street design 

means that while the development is dense, it 

does not feel dense.

3. 
MATCHING THE 
MARKET
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DEVELOPMENT OF ANY SCALE 
WILL REQUIRE A WIDE RANGE OF 
COMMERCIAL AND COMMUNITY 
PROVISION, BUT IT IS 
CRITICAL TO MATCH THESE TO 
THE REQUIREMENTS OF TARGET 
MARKET AS CLOSELY AS 
POSSIBLE, WITH RESPECT TO 
TYPES, VOLUME AND LAYOUT.

Establishing basic commercial and community 

space early is essential to the success of the 

residential element, as it provides ancillary 

services, a high footfall and employment.

At Poundbury, there is a high proportion of 

retirees and they have enjoyed the proximity 

of corner shops, a good garden centre, café, 

doctors, post offices and shops like ‘Active 

Mobility’; all of which are within an easy walking 

distance. A MORI poll found that 84% of 

Poundbury residents are happy with their local 

shops, compared with just 71% across the rest 

of West Dorset.

The commercial elements are not only well-

utilised by Poundbury residents, but also by 

nearby Dorchester residents. This helps link 

the settlement with its surroundings, as well 

as increase trade. For example, the manager 

of the supermarket on Pummary Square (close 

to the centre) estimates around half the takings 

come from residents of the adjoining area. 

Creating the right blend of commercial uses 

with suitable tenants will help attract 

‘outsiders’ onto the settlement. This in turn 

will help generate a good reputation for the 

development, a positive footfall, as well as 

underlying support for retail units which will 

require more than early residents for business. 

Following such success, the masterplan has 

been very slightly revised in order to increase 

the volume of commercial provision at the very 

centre, the hub of Poundbury. 

Layout will usually echo the traditional layouts 

that have evolved organically in successful old 

towns and villages; a central nucleus with micro-

hubs around the residential areas, helping to 

enhance the ‘walkability’ element. Smaller units, 

such as convenience stores and cafés, require 

good visibility on busy, accessible streets. In 

terms of larger units that might be fundamental 

to employment in the village, these are often 

better on the outskirts. Unfortunately, the Dorset 

Cereal Factory at Poundbury, while a successful 

enterprise in its own right, is situated in the 

centre of the development. This means that 

large and noisy HGVs have to drive through an 

otherwise quiet settlement. In this respect, it 

may have been better suited to the outskirts. 

4. COMMERCIAL 
AND COMMUNITY 
PROVISION
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AS A GENERAL RULE, THE 
INTRODUCTION OF EACH TYPE OF 
NON-RESIDENTIAL UNIT SHOULD 
MIRROR THE TIMELINE OF THE 
TYPE OF RESIDENTS MOVING 
IN. HOWEVER, EARLY AMENITY 
PROVISION, PARTICULARLY 
EDUCATION, HEALTHCARE AND 
LOCAL SHOPS, WILL ALWAYS 
GIVE THE DEVELOPMENT A HEAD 
START, CREATING AN EARLY SENSE 
OF PLACE AND CAPTURING A 
MOMENTUM TO CARRY FORTH 
FUTURE DEVELOPMENT.

In order to benefit from a more favourable cash-

flow position and ensure viability, developers 

traditionally prefer to provide commercial units 

once a small residential population has already 

been established. However, the popularity of 

the commercial units at Poundbury with ‘off-site’ 

residents indicates that these units can be self-

sufficient from the outset.

Indeed, the introduction of commercial units in 

the initial phases can help lift the development, 

meaning that any subsequent uplift in values 

can be enjoyed for longer. Estate Director at 

Poundbury, Simon Conibear, tells us that had 

the commercial element been injected earlier, 

they would have essentially had a greater 

return on land values. Although not always 

possible, it can have the additional benefit of 

eliminating NIMBY attitudes, which can emerge 

as the settlement grows and can sometimes 

cause problems for future developments.

In the early phases, flexible space is very 

helpful. It can ease up-front investment costs 

as well as the pressure to allow long rent-free 

periods on commercial units while the scheme 

is still being developed. More importantly, it 

enables the place to evolve more organically. 

It can create an initial footfall which can also 

act as a test of the local market, prior to more 

serious investment.

The most important element to avoid is empty 

space, which can become an eye-sore, a 

crime-magnet, a confidence-crusher and of 

course, a waste of space. The space therefore 

has to be flexible to make the most out of 

whatever conditions may prevail. Equally, the 

accommodation must not remain temporary; 

permanent solutions will eventually be required 

to instil long-term confidence in the development.

Pop-up retail units have emerged out of the 

desire to use empty building space and create 

an additional – albeit muted – income. However, 

the pop-up phenomenon has also been created 

by the fact that, despite economic conditions, 

we still live in a society that feeds off new and 

exciting ideas, even if they are temporary.

A placemaking scheme could benefit greatly by 

injecting this kind of energy and create an early 

buzz. 

5. 
PHASING
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AS THE INDUSTRY HAS NOW 
WIDELY ACKNOWLEDGED, 
THE SPACES BETWEEN THE 
BUILDINGS ARE AS IMPORTANT 
AS THE BUILDINGS THEMSELVES. 
IN PLACEMAKING THIS IS 
PARAMOUNT; THIS IS WHERE 
RESIDENTS WILL ROAM, RUN, PLAY, 
PARK, TALK TO THEIR NEIGHBOUR, 
WALK THE DOG… THIS IS WHERE 
THEY LIVE THEIR LIVES.

The streets should be designed according to a 

legible pattern; this is based on the idea that a 

first time visitor should not require a map, as the 

centre of the development is logical enough to 

find. This springs from the success of traditional 

old villages that have evolved organically, or 

even cities, such as Florence or Bath. Simply, 

this means taller buildings set around the 

commercial centre and at intersections, with 

smaller mews houses or larger family houses 

with gardens set towards the periphery of the 

development.

Newhall succeeded in this respect, as well as 

making the environment pedestrian friendly 

through subtle methods of street design. 

Informal courts, small squares – or ‘pedestrian 

tables’ – have been integrated to street 

junctions, some even with small trees. The 

gentle road curvature also requires that cars 

slow down and implicitly lends pedestrians 

priority. This encourages residents to walk 

around the development, which in turn can 

encourage a sense of community and life 

and freedom.

There also needs to be designated public 

space for residents to enjoy, whether this be 

protected wildlife habitats, running tracks, 

children’s playgrounds and so forth. Although 

many developments will make a ‘nod’ towards 

this, few provide sufficient space for ‘ad hoc’ 

play. For example, Upton in Northampton has 

a designated playground for younger children 

but very little space for children to, say, kick a 

football about. 

Kings Hill has been more successful in 

providing public amenity space, with 

playgrounds, a golf course, cricket pitch, 

access to a vast woodland area etc. It also 

provides appropriate private amenity space. 

There are homes with small gardens that require 

little maintenance, as these are particularly 

popular with the older and younger buyers. 

However, there are also family homes with 

substantial gardens to match. These are so 

rarely provided and they are sometimes exactly 

what growing families are looking for, particularly 

if it is part of the motivation behind moving out 

of the city.

6. 
PUBLIC AND 
PRIVATE SPACE
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MOVEMENT WITHIN THE 
DEVELOPMENT, AS WELL AS IN 
AND OUT, SHOULD BE LOGICAL 
AND EASY. ALTHOUGH IDEALLY 
THIS SHOULD BE POSSIBLE 
WITHOUT A CAR, PROVISION 
STILL NEEDS TO BE MADE TO 
ALLOW FOR EASY ACCESS AND 
ORGANISED PARKING.

In addition to community facilities, public 

transport should also be an early consideration 

and preferably provided at the same time as 

the first wires and pipes. This gives potential 

purchasers confidence in how they might live 

on the development and subsequently, their 

potential feelings towards the requirement of 

car parking spaces.

In terms of movement within the development, 

walking should be encouraged, with most 

basic village amenities within a 500m walk. 

Either a major fixed public transport node, or a 

regular link to one, should also be within 500m. 

Enhancing the ‘walkability’ of the development 

through design can mean residents are 

positively encouraged to become less car-

reliant, which is often more effective than 

imposing more negative measures, such as 

expensive parking. 

Parking is perennially controversial; ideally 

there would be none but this is clearly far 

from a practical reality, particularly for families. 

It is important to be realistic in order to avoid 

a cluttered and impractical development. This 

applies to both allocated and casual parking. 

Our research points towards an average of 

1.5 spaces per property and whether this is 

‘enough’ usually depends on the resident profile 

and the quality of public transport.

There is also substantial variation within this; 

houses will require more than flats, as will 

owner occupied properties over affordable 

homes. In terms of layout, there is now a strong 

leaning towards car courts at the rear of house 

clusters; as with front-of-house parking, this has 

its pros and cons. 

An English Partnerships’ study suggests 

allocating car parking spaces can be inefficient. 

They point out that the inflow of visitors requiring 

spaces on evenings and weekends is usually 

balanced by the outflow of residents at this time, 

so there is potential for additional parking to 

be absorbed by unallocated parking spaces. 

Therefore, no special provision needs to be 

made for visitors when at least half of the 

parking provision is unallocated.

7. 
TRANSPORT, 
PARKING AND 
WALKABILITY
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AS THE MOST DISTINCTIVE 
AESTHETIC ELEMENT, 
ARCHITECTURE WILL ALWAYS 
PLAY THE MOST FUNDAMENTAL 
ROLE IN CREATING AN IDENTITY 
FOR THE DEVELOPMENT.

Advancements in design and technology, 

as well as a backlash against decades of 

uninspiring housebuilding, should present 

architects with new creative opportunities.  

A Placemaking scheme of scale will need 

to create its own distinctive identity, in order 

to attract buyers from beyond the immediate 

area. Furthermore, each housing parcel within 

the scheme will need its own character, so 

that residents can differentiate between each 

one. This not only helps create a sense of 

ownership amongst residents but also allows 

for easier navigation.  

Development at Kings Hill provides proof that 

additional cost and effort into architecture can 

be recouped by enhanced unit sales values. 

The development boasts a variety of different 

styles, although all still along a similar vein. For 

example, many of the plots adopt a traditional 

layout and a classic style but with a modern 

finish, which helps it appear fresh rather than 

forced. Antler Homes’ development, The 

Crescent, follows a layout synonymous with 

elegant, typically centrally-located, high value 

houses such as those in Regency Cheltenham 

or Georgian Bath. It associates itself with 

a timeless favourite but, by using different 

materials and a modern finish, it does not 

appear a fake or pastiche. 

A major success at Kings Hill has been The 

Hazeltine, which won both a What House? 

Award in 2004 and the National Homebuilder 

Design Award in the same year. The houses 

take inspiration from the light and airy country 

houses of New England, with a nod to the local 

Kent sea side towns, by incorporating weather-

boarded elevations, wooden-deck patios and 

balconies. The houses ‘feel’ North American 

because, at around 2,140 sq ft, they are 

substantial and airy; rare for a British build but 

nevertheless popular with families if in the right 

location, resulting in significant price premiums.

Architecture itself is difficult for us to judge 

fairly; it will always be subjective. Poundbury, for 

example, is famous for splitting opinion down 

the middle (although clearly those that live there, 

love it!). The key will be to provide variety within 

the development, as well as quality. Kings Hill 

makes a strong case for additional design and 

construction costs; homes at The Hazeltine can 

command around £1m, while the development 

as a whole has attracted one of the most 

affluent populations in the county.

8. 
ARCHITECTURE: 
BUILDING 
A PLACE
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MAKING IT ‘OUR PLACE’.

Although seemingly intangible, there are a 

number of physical elements that can be 

incorporated into the design and execution 

of the development, which will enhance the 

psychological value of an area. A sense of 

pride in ownership amongst residents will help 

ensure a thriving and sustainable community. 

This can be created through building a strong, 

distinctive identity for the place, providing a 

safe and secure environment and involving 

residents as much as possible.

A Distinctive Identity: the overall development 

should seek to be authentic and incorporate 

the place’s inherent identity. This will evoke a 

deeper sense of belonging that would require 

more ‘buy-in’. This can be achieved through 

incorporating themes that celebrate the local 

culture, whether it be through the architecture, 

the commercial mix and usage or the public 

amenity space. The development can also 

leverage off the area’s natural qualities in a 

geographical manner; incorporating local soils 

and stone and maintaining natural contours of 

the land or features in the landscape.

Culture: the new development should also be 

distinctive. In order to support high absorption 

levels, the scheme will need to build a far-reaching 

reputation. Something unique and special will 

evoke a sense of ownership and pride with the 

local residents. This can be incorporated via 

architecture, public art and public amenities. 

Creating distinctive parcels within the wider 

development can also create competition, which 

can help boost sales rates.

Community Involvement: it is important to 

involve the existing community – and where 

possible the new community – in the delivery of 

the development itself, ideally by engaging them 

rather than just informing them. Developers can 

involve new residents via an informative welcome 

pack, a visible point-of-contact or on-site office,

a community focused website and, of course, 

transparency in terms of aspirations and timelines.

A wide range of facilities is also key to 

creating a vibrant and sustainable community. 

Each demographic cohort will have its own 

requirements and each must therefore be 

seamlessly integrated in appropriate phases.

Kings Hill has a very active community; 15% 

of residents are employed on the site itself, 

the range of occupiers means that the area is 

always busy, and the Kings Hill Parish Council 

appears to play a very active role in maintaining 

the sense of involvement from the community.

9. 
EFFECTIVE 
RESIDENT 
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STRATEGIC DESIGN SOLUTIONS 
SHOULD NOT ONLY INCORPORATE 
A LOW CARBON BUILD PROCESS, 
BUT ALSO FACILITATE – IF 
NOT INSTIGATE – LONG-TERM 
BEHAVIOURAL CHANGE AMONGST 
RESIDENTS. THERE ARE 
ENCOURAGING SIGNS THAT THIS 
LONG SOUGHT-AFTER APPROACH IS 
BECOMING INCREASINGLY VIABLE.

In some units, Upton in Northampton provides 

a very good example of how Code Level 6 

sustainable technologies can be used in 

mainstream construction. Most housebuilders 

have yet to get beyond Level 3 economically 

and, in this respect, Upton sets new standards 

in house building, creating energy-efficient 

homes with a conventional appearance. Most 

of the homes have solar water heating and 

green roofs, while the Metropolitan Housing 

Partnership’s phase applied ZED standards. 

This incorporated a range of advanced 

technologies including water recycling, 

photovoltaic systems and micro combined 

heat and power.

Upton set out its own design codes in order to 

achieve this – a practice that could be rolled 

out amongst other developments across the 

country – but there is some discussion that local 

authorities could play a bigger role in devising 

design guidelines, supported by s106-related 

financial incentives, thus creating a mechanism 

for raising standards on all developments. 

Although the government has been encouraging 

developers to explore more eco-solutions, the 

new coalition government is likely to re-open the 

case for public subsidies for eco-towns as they 

look to make further cuts on public spending.

Eco-solutions do not have to mean massive 

wind turbines; they can just as easily mean 

small measures. For example, integrating water 

efficient taps and shower heads can save twice 

as much water as conventional showers or 

five times as much as rainforest showers. This 

can save much more water than complicated 

and potentially expensive rainwater harvesting 

systems.

Simple design solutions can also encourage 

residents – who will be the main source of 

energy consumption – to live in a ‘greener’ 

manner. For example, easy-to-use recycling bins 

in each unit can support a long term change 

in living habits. One of the most effective ways 

of encouraging ‘greener living’ is clearly to try 

and reduce car dependency. Government eco-

town standards aim to reduce car dependency 

from 70-80% to 50%. One experimental 

technique used at Freiberg in Germany is to 

charge £14,000 for each parking space which 

is deliberately inconveniently situated on the 

periphery of the central residential area. 

10. 
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PLACEMAKING:
WHAT’S IT WORTH?  

Source: Land Registry
There were no reported sales for new-build
semi-detached properties in 2008 or 2009

*

www.cbre.co.uk/placemaking

• This research breaks down all the important elements that help deliver the aesthetic, practical 

and enjoyable qualities of a place, but critically, it also identifies the way to deliver the highest 

possible residential values.

• To illustrate how Placemaking can be the essential link between design and profit, 

we have used Poundbury as a case study, to demonstrate one of the more successful 

Placemaking schemes. Over the last decade, average house prices have risen considerably 

in West Dorset, in line with national trends. But these have been far out-performed by the 

Poundbury development. For example, new-build semi-detached properties have averaged a 

24% premium in Poundbury over local embedded value.

• The premium over local values was significantly more pronounced once the community and 

commercial facilities were opened in 2000. It climbed to 42% and 55% in 2001 and 2002 

respectively. It has since remained positive as the settlement’s sense of place develops.

• For example, a new semi-detached property in West Dorset sold for an average of £168,651 

in 2002. This compares with a similar sized property in Poundbury which sold for an average 

of £261,666 in 2002.

PREMIUMS AT POUNDBURY

* *
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e: andrew.anderson@cbre.com
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t:  020 7182 2066

e: jennet.siebrits@cbre.com

Helen Gray, Senior Analyst
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e: helen.gray@cbre.com

Liz Mason, Director, Planning
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e: elizabeth.mason@cbre.com




